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Abstract: In the post war Europe, Marimekko which means ‘Mari’s
dress’ has been established as a small textile works, commercialized
Finnish patterns which includes heart-warming large flower
figures. Intermediate colours achieved by printing over different
colours, are such a sign for Marimekko. Company re-set dynamics
between upholstery and fashion fabrics. Counter to the 50%
‘New Look’ clothing fashion, created ‘Moving Dresses’ which lets
women feel comfortable who is active in daily life. Idea of ‘women
is attractive not the dress’ is emphasized. Not like other fashion
companies leaded by fashion trends, Marimekko has always been
faithful to its style by sustaining its tradition of innovation, which
is challenging for a company who works with several designers.
In this study, story of Marimekko has been expressed which
has become a globally known fashion brand starting in a small
workshop, in terms of answering the question what is innovation
and creativity in textile.
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1. Introduction

Finland declared independence from Russia in 1917 and after the
World War II, it passed through a rapid industrilization process
in order to pay its war imdemnity. Finland, which is a semi-
industrilized country where half of its population earn their living
by agriculture and forestry, has remained in between East and West.
And Marimekko symbolizes the meeting of these two cultures.
“During the postwar era, a renewed demand has occured towards
colours and patterns. Big and large-scaled patterns, which could be
easily created by using screen printing, have been commonly used
in decoration of new buildings” [1].

Screen printing is the basics of rotary printing and is also used by
other art branches among other printing methods. By the usage of
this screen printing method, big repeated patterns can be printed
with extremely clear contours. Since the paint is not grinded, vivid
colours can be acquired. In screen printing, achieving a third
colour by printing two colours on top of each other is a creative
solution for raw material shortage during the postwar era, and this
forms the identity of Marimekko’s printed textile products.

Scandinavian Modernism, which is developed within Modernism
around 1930s, reflects Scandinavia’s unique style based on hand-
workmanship. Postwar stylists, even though they were influenced
by Functionalism and Bauhaus, have used organic forms. This has
caused designs to be modern but different, and has been identified
as ‘Swedish Modern. Marimekko, which uses printed textiles on
both home textiles and garment designs, is considered as the most
outstanding name in Scandinavian design.

2. Marimekko’s Origin and Mari Girl

The story of Marimekko started with Viljo Ratia’s printing factory
‘Printex’ in 1949. Armi Ratia was finding new printing patterns
for her husband’s company which produces printings on cotton
fabrics. When the customers demanded Armi to show how the
fabrics could be used, she organized a fashion parade, by using
some of the fabrics to create garments, forming them in an easy
fashion and lightening them up with patterns. Since the customers
wanted to buy the dresses rather than the fabrics, a new company
named Marimekko was born in 1951 [2]. Marimekko is directly
translated as Mari’s dress. Mekko means fittle girl dress’ in old
Finnish language, and with this quality the brand has a connection
with old Finnish tradition, and also it is Mari Armi’s anagram. So,
this links the company to the charismatic founder Armi Ratia [3].
Armi Ratia, together with Marimekko, has fulfilled the most part
of her large-scaled dream of ‘holistic design’ which also includes
‘Mari House. The company has offered a holistic living concept,
from textile designs to architecture, and applied this by observing
and defining its target market to the slightest detail: At first, Mari
Girl was used to define the ideal participants of the joint stock
company Marimekko, which would be founded in the leadership
of Armi Ratia. Mari Girl is a modern, open-minded woman with
a sense of humor, who is highly preoccupied with her family,
career and hobbies and has no time to think about the garments.
Alongside of being humoristic and a great fisherman, Mari Girl
can be taken as a talented cook, a domestic person and a mother.
Mari Girl has stayed loyal to her family while taking her career
as her first priority. Mari Girl is the woman of all ages, forms and
sizes [4].

2.1. Printing Designs

In 1950s, most of the patterns were designed by two young
designers: Maija Isola and Vuokko Eskolin-Nurmesniemi.
Nurmesniemi’s upholstery fabrics such as; “Tiibet’ and ‘Rotti’ are
patterns which are extremely plain and simple, characterized by
stripes, and printed only in two or three colours. But these are bold
colours such as maroon (chestnut) and olive green. ‘Tiibet’ (1953)
having an architectual quality, is a large-scaled pattern which
reflects the geometric interaction of horizontals, verticals and
colour planes. These patterns which are obtained by Nurmesniemi’s
creativity and by the usage of screen printing method form a third
colour on the spots where two colours lap over each other and are
the sign of Marimekko signature [5]. This effect can be seen clearly
at vertical striped ‘Piccolo’ (1953) and in the visuals derived from
Marimekko’s 2014 Home Collection.

Just like the cow parsley silhouettes having a great importance in
‘Putkinotko’ (1957), Isola designed together with Kristina, some
of her works are also detailed and delicate [6]. These overlapping
parsley silhouettes in ‘Putkinotko’ are printed brighter by the usage
of screen printing. At the beginning of 1960s, big coloured surfaces
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were put into use. The line of ‘Melooni’ (1963), where melon shaped
sight patterns spread throughout the fabric, is the best example of it.
However, the merge of big surfaces with the commonly used floral
patterns has become known worldwide by ‘Unikko' (1964).

Even though Armi Rita insistently refused using floral patterns,
Isola didn't care about her prohibition, causing Marimekko fabrics
blossom [7]. Still in our day, Unikko which is one of the most
popular patterns of Marimekko, has a wide range of products
varying from garments to cup sets.

A

Picture 1. Marimekko’s 2014 home collection catalog [8].
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Picture 2. Maija Isola, ‘Unikko. Furniture fabric; cotton, printing
screen [9].

2.2. Marimekko Style on Garment Design: ‘Flippy Garments’

Along with the first fashion show, the company has redefined the
dynamics between upholstery fabric and garments; opening new
and efficient channels for pattern design. While these garments
are making age restrictions, style trends and body shapes seem
insignificant, designed as easy and comfortable as a classical artist
apron without a spesific structure. For a question asked about the
lack of structure in her designs, Armi replied as, ‘Woman is sexy,
not the dress. Marimekko garments are defined as ‘garments for
those women who don’t wanna think about clothes’ [10]. “Vuokko’s
designs are created almost as an anti-design, as a reaction to 1950s’
slim-waisted ‘New Look™ representative of Paris fashion centers.

These designs are called ‘Flippy Garments’ which have plain and

simple forms that don’t tighten the waist, can be worn every hour
of the day, and suitable for mass production because of their simple
cuts and forms” [11].

[12].

Picture 4. Christian Dior, The birth of New Look, Bar jacket, 1947. [13].

Picture 5. Vuokko Nurmensniemi, Kivijalkamekko dress, 1957; Piccolo
pattern, 1953 [14].

Marimekko fashion has reached a recognition at an international
level through Jacqueline Kennedy: Kennedy who bought seven
Marimekko garments at once, showed up in a lot of international
magazines published on different fields during 60s. The reason why
Kennedy chose these clothes is that Marimekko makes body shapes
insignificant. Because at that time Kennedy was pregnant and she
had to hide her belly during the election period [15]. One of the
designers of these clothes is Nurmesniemi, and according to her,
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A dress should be plain and functional but never boring’ [16].
While those cuts and forms give women the freedom of moving,
the connective parts such as buttons, fasteners or touch and close
fasteners make the dresses easy to take on and off.

Picture 6. Annika Rimala, Tortilla dress; Karakola and Raspa
patterns, 1969 [17].

Picture 7. Annika Rimala, Sirkus dress; Petrooli pattern, 1963 [18].

Even though Marimekko was associated with women fashion,
especially in 1960s men got also interested in casual wear.
Jokapoika - means everyone — (1956) even though shirts were
designed for men, became a unisex fashion [19]. In Finland while
these shirts were used by all the intellectual men such as writers
and architects, these shirts were defined as ‘the uniform of the
intellectuals’ in an article published in New York Herald Tribune
[20]. “Marja Suna who is known as ‘virtuoso of knitwear’ joined
Marimekko in 1979, and the designs she made on knitwear by
using her structural patterns and knittings, would be one of the
favorite lines of the company. Marja Suna who says, ‘A nice dress is
a source of happiness for the one who wears it} has a classical and
female style with a character and her dresses are the ones you don’t
get bored of even after many years” [21].

Picture 8. Marja Suna, Kuningas dress ensemble, 1984. Machine-
knitted wool [22].

Marimekko, working together with a lot of different designers who
are successful in their fields, faced an economic crisis after its rapid
growth in 60s and 70s. This was also caused by the stress inside the
firm caused by Armi being loyal to the idea of designs covering
every aspects of life, and excessive growth. The downfall that
started in 70s, accelerated after the death of Armi. Amer Group

bought the company in the mid 80s, but couldn’t save it. After that,
Kirsti Paakkanen bought the company in 1991. The company that
was founded by a woman, again would be pushed over the top by
another woman. Marimekko has risen from its ashes, not only by
conserving the characteristic Marimekko style or offering previous
patterns and designs, but also by creating new patterns, new
garment collections, new stores, and a wide range of accessories
products. And lastly, Mika Ihamuotila bought most of its shares
and took over the management of the company in 2007.

3. Results

Marimekko introduced Finnish printing textiles to the world as a
brand and is the symbol of Finnish life style; with its designs giving
us the opportunity to enjoy both the city and the country life, has
preserved the identity of the lands it was born. By the creative
solutions it offered for the raw material shortage during the
postwar era, kept on producing hand printed textiles until 1973.
Moreover, the faults occured in screen printing was started being
used as original, and transformed into an identity. In those hands
searching for the new, cheap cotton sheeting turned into a unique
image which liberated women and could be a rival to Paris ‘haute
couture’ The biggest success of Marimekko company is preserving
its style in spite of working with different designers. And this is the
result of Armi Ratia identifying its target market in clear terms.
Marimekko’s creativity and innovation does not only derive from
its textile designs, but also from expressing a new and independant
life style at that time through textile materials.
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Tekstil Tasariminda Yenilik: Marimekko Ornek Calismasi
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Ozet: Savas sonrast Avrupasinda, kiiciik bir tekstil atolyesi olarak
kurulan ve ‘Marinin elbisesi’ anlamina gelen Marimekko, insanin
icini 1sitan renklerdeki biiyiik ¢icek desenleri ile Fin baskilarini
markalagtirmugtir. Film baski tekniginde iki rengin iist tiste binme-
siyle elde edilen ara renkler, Marimekkonun imzas: niteligindedir.
Firma, désemelik kumaglar ve giysi arasindaki dinamikleri yeni-
den belirlemistir. 50°li yillarin modas: New Look’ giysi kalibina
karsi ¢ikarak, hayatinin icinde aktif rol alan kadinin rahat hareket
edecegi diiz kaliplar1 olan ‘Haraketli Elbise’leri tiretmistir. Tasarim
_anlayigr olarak giysinin degil kadinin ¢ekici oldugu’ vurgusu ha-
kimdir. Modanin egilimleriyle tasarimlarina ydn veren markalarin
aksine Marimekko, yarattigi yeniligin gelenegini strdiirerek bice-
mine sadik kalir. Bu dénem dénem farkli tasarimcilarla ¢aligan bir
firma icin olduk¢a zorlayicidir. Bu ¢aligmada yaratici fikirlerini
cesaretle uygulayan Marimekkonun yerel bir tekstil iiretiminden
uluslararas: taminirligs olan genis bir iiriin yelpazesine sahip bir
markaya déniisme siireci tekstilde yeniligin ve yaraticiligin ne ol-
dugu sorusuna cevap bulmak amaci ile anlatilmistir.

Anahtar Kelimeler: Marimekko, Yenilik, Baski Tasarimi, Giysi
Tasarimi

1. Giris

1917de Rusyadan ayrilarak bagimsizligini ilan eden Finlandiya, I1.
Diinya Savasrnin ardindan, savas tazminatlarini ddeyebilmek i¢in
hizli bir endiistrilesme stirecinden ge¢mistir. Ntufusunun bityiik bir
¢ogunlugu tarim ve ormancilik ile ugrasan yari-endistrilesmis bir
{ilke olan Finlandiya, Dogu ile Bat: arasinda kalmistir. Marimekko
da bu iki kiiltiiriin bulusmasini temsil eder. “Savas sonrasi, renk ve
desene kars: yenilenmis bir talep olusmustur. Film baskiyla kolay-
likla elde edilen biyiik, genis olcekli desenler yaygin olarak yeni
binalarin dekorasyonunda kullanilmigtir” [1]. Film baski rotasyon
baskinin temelidir ve tekstil bask: yontemleri icerisinde diger sa-
nat dallar tarafindan da kullanilir. Bu yontemle, biyiik raportlu
desenler, son derece net kontiirlerle basilabilmektedir. Boya ezil-
medigi i¢in canli renkler elde edilmektedir. Film baskida st iiste
basilan iki renkten ticiincii rengin elde edilebilmesi, savag sonrasi
hammadde sikintisina yaratict bir ¢6ziimdiir ve bu Marimekkonun
baskili tekstillerinin kimligini olusturmaktadir. 1930’ larda Moder-
nizm’in i¢inde gelismis olan Iskandinav Modernizmi; Iskandinav-
yanin kendine 6zgil el isciligi Gizerine kurulu stilini yansitir. Savas
sonrasi tasarimcilar, Islevselcilik ve Bauhaustan ¢ok etkilenmis-
lerse de bigimleri organiktir. Bu durum tasarimlari modern ama
farkli kilmis ve ‘Isve¢ Moderni’ olarak tanimlanmustir Iskandinav
tasariminin en 6nemli ismi de baskili tekstilleri hem ev tekstilinde
hem de giysi tasariminda ustaca kullanan Marimekko’dur.

2. Marimekko’nun Dogusu ve Mari Girl

Marimekkonun hikéyesi 1949 yilinda Viljo Ratianin tekstil bask:
fabrikast ‘Printex’ ile baglamigtir. Armi Ratia, pamuklu kumaglar
tizerine baski tireten kocasinin sirketi i¢in yeni baski desenleri bul-
maktayd:. Musteriler kumaslarin nasil kullanilacaginin gosteril-

mesini talep ettiklerinde Armi bazilarini basit gekillerle yapilan ve
desenlerle 1s1iklandirilan giysiler tasarlayarak defile yapti. Miiste-
rilerin kumaslar yerine giysileri almak istemeleri tizerine 1951 y1-
linda Marimekko isimli yeni bir sirket dogdu [2]. Marimekkonun
birebir ¢evirisi Marinin clbisesidir. Mekko eski Fincede ‘kiiguk kiz
elbisesi’ demektir ve bu yaniyla da markanin eski Fin gelenegiy-
le de baglantis1 vardir. Ayn1 zamanda Mari Arminin anagrami-
dir. Bu da sirketi karizmatik kurucusu Armi Ratia'ya baglar [3].
Armi Ratia, Marimekko ile i¢inde ‘Mari House’ da bulunan genis
olcekli ‘biittinctl tasarim’ rityasmin buyik bir kismini gercekles-
tirmistir. Firma, tekstil tasarimindan mimariye kadar biitiinliikli
bir yasam konsepti sunmug ve bunu hedef kitlesini en ince ayrin-
tisina kadar tanimlayarak yapnustir: Mari Girl baslangicta Armi
Ratia liderliginde kurulacak anonim sirket Marimekkonun ideal
katilumeilaring tanimlamak icin kullanmilmistir. Mari Girl, modern,
mizah duygusu olan, serbest fikirli, ailesini, kariyerini ve hobileri-
ni digiinmekle cok meggul olan ve giysiler hakkinda diigiinmeye
zamani olmayan bir kadindir. Mari Girl sakaci ve harika bir balik-
¢1 olmasinin yani sira yemek pigirmede yetenekli, evcimen ve bir
anne olarak da diistintilebilir. Mari Girl profesyonellige éncelik ve-
rirken aileye de sadik kalmistir. Mari Girl, tiim yaglarin, gekillerin
ve bedenlerin kadinidir [4].

2.1. Baski Tasarimlar:

1950’lerde desenlerin gogu iki geng tasarimci Maija Isola ve Vuok-
ko Eskolin-Nurmesniemi tarafindan tasarlanmigtir. Nurmesnie-
minm ‘Tiibet’ ve Rotti’ gibi dogsemelik kumaglar: asir1 sadelikte,
gizgiyle karakterize edilmis, yalnizca iki ya da ti¢c renkte basilmis
desenlerdir. Fakat bu renkler, kestane rengi, zeytin yesili gibi ce-
sur renklerdir. Mimari 6zelliklere sahip “Tiibet’ (1953), yataylarin,
dikeylerin ve renk dizlemlerinin geometrik etkilegsimini tagiyan
buytik 6lgekli bir desendir. Nurmesnieminin yaraticiligryla film
baski yonteminin sonucu elde edilebilen bu desenler, iki rengin st
uiste bindigi yerlerde tictincii bir rengin olustugunun ve Marimek-
ko imzasinin gostergesidir [5]. Boyuna ¢izgili, ‘Piccoloda (1953) ve
Marimekkonun 2014 ev koleksiyonundan alinan gérselde bu etki
agikga gorulmektedir.

Isolanin kiz1 Kristina ile birlikte tasarladig1, ‘Putkinotkoda (1957)
6nemli rolii olan yaban maydonuzu silitetleri gibi bazi igleri detayh
ve narindir [6]. ‘Putkinotkoda st tste binen maydanoz desenle-
ri, film baskinin kullanimiyla daha parlak elde edilmistir. 60’larin
baginda biuyiik renkli yiizeylere gegis yapilmigtir. Kavun-gekilli
nisangdh motifi kumag genigligince yayilan ‘Melooni (1963) se-
risi bunun en giizel 6rnegidir. Fakat bitytk yiizeyler ve o déneme
kadar herkesin kullandi1 ¢igek motifinin birlegerek tiim diinyada
taninmast ‘Unikko (1964) ile gerceklesmigtir.

Armi Ritanin 1srarla ¢icek deseni istememesine ragmen Isola, bu
yasag1 dinlememis ve Marimekko kumaslarinda ¢icek agmigtir [7].
Giintimiizde halen Marimekkonun en popiiler desenlerinden biri
olan Unikkonun giysiden fincan takunina kadar genis bir tiriin ¢e-
sidi bulunmaktadir.
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Resim 1. Marimekko 2014 ev koleksiyonu katalogu [8].
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Resim 2. Maija Isola, ‘Unikko. Désemelik kumasg; pamukly, film
baski [9].

2.2. Giysi Tasariminda Marimekko Stili: ‘Hareketli Giysiler’

Ik defile ile birlikte firma, dosemelik kumaslar ve giysi arasinda-
ki dinamikleri yeniden belirlemis; desen tasarimu igin verimli yeni
kanallar agmustir. Giysiler, yas sinirlamalaring, stil trendlerini ve
viicut sekillerini 6nemsizlestirirken nerdeyse klasik sanatci onliigia
gibi rahat, yapisiz tasarimlardir.

Tasarimlardaki gekilsizlige dair bir soruya Armi ‘Kadin seksidir,
giysi degil’ yanit1 vermistir. Marimekko giysileri, ‘kiyafetler hak-
kinda diisiinmek istemeyen kadinlar i¢in giysiler’ olarak tanimlan-
mugtir [10]. “Vuokko'nun tasarimlar1 1950’li yillarin ince belli ‘New
Look’ temsilcisi Paris moda merkezlerine bir tepki, adeta bir anti
design olarak ¢ikar. Insanin belini sikmayan diiz ve rahat kaliplariy-
la giiniin her saatinde giyilebilecek, basit kesimleri nedeniyle de seri
tretime uygun ‘Hareketli Elbise’ adin1 verdigi tasarimlaridir” [11].

Resim 4. Christian Dior, New Look'un dogusu, Bar ceket, 1947.
[13].

Resim 5. Vuokko Nurmensniemi, Kivijalkamekko giysi, 1957;
Piccolo deseni, 1953 [14].

Marimekko modasinin uluslararasi diizeyde tanmirhg Jacqueline
Kennedy ile olmustur: Tek seferde yedi Marimekko elbisesi alan
Kennedy, bu giysilerle 60’larda farkli alanlarda birgok uluslara-
rast dergide goriinmiistiir. Kennedy’nin bu giysileri tercih etmesi
Marimekkonun viicut sekillerini énemsizlestirmesidir. Ciinkii o
sirada hamiledir ve se¢im donemi oldugundan gébegini gizlemesi
gerekmektedir [15]. Bu giysileri tasarlayanlardan biri de Nurmes-
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niemidir ve ona gére ‘Bir elbise yalin ve iglevsel olmalidir, ama
higbir zaman can sikict degil’ [16]. Kadini 6zgiir birakan, hareketi
kolaylastiran kesimlerle, giysilerde diigme, ¢itit veya cirt bant gibi
birlestiriciler kullanilmas: giyip ¢ikarmay1 kolaylagtirmustir.

Resim 6. Annika Rimala, Tortilla giysi; Karakola ve Raspa deseni,
1969 [17].

Resim 7. Annika Rimala, Sirkus giysi; Petrooli deseni, 1963 [18].

Marimekko kadin modasiyla iligkilendirilmesine ragmen erkekler
de o6zellikle 1960’larda rahat giyime ilgi duymuslardir. Jokapoika
- herkes - (1956) gomlek aslinda erkekler icin tasarlanmigsa da
unisex bir moda olmustur [19]. Finlandiyada zellikle mimar, ya-
zar gibi biitiin aydin erkeklerin gomlegi iken New York Herald Tri-
bunedaki bir makalede de ‘aydinlar i¢in bir éiniforma’ tanimlamasi
yapilmistir [20]. “1979 yilinda Marimekko'ya katilan ‘triko giyimin
virtiozit’ olarak adlandirilan Marja Sunanin struktiirel desenleri ve
orgiileri yan yana kullanarak tasarladif: triko giysiler sirketin en
gok begenilen ¢izgilerinden biri olacaktir. ‘Giizel bir giysi, tagtyan1
i¢in bir mutluluk kaynagidir’ diyen Marja Sunanin tarz klasik ve
disi oldugu kadar kisiliklidir ve yillar gecse de bikmadiginiz giysi-
lerdendir” [21].

Resim 8. Marja Suna, Kuningas ddpiyes, 1984. Yiinlii 6rme. [22].

Alanlarinda iyi bir¢ok farkli tasarimcryla ¢alisgan Marimekko, 60’11
ve 70’1 yillarda hizli bitytimenin ardindan ekonomik kriz yaga-

mustir. Bunda Arminin hayatin her alanini ¢evreleyen tasarimlar
fikrine olan baghiliginin sirkette yarattig1 gerginlik ve agir1 genis-
lemenin etkisi vardir. 70’lerde baslayan dasiis, 79da Arminin 6lii-
miimden sonra hizlanmigtir. 80’lerin ortasinda sirketi satin alan
Amer Group da sirketin durumunu diizeltememistir. Marimekko,
1991de Kisti Paakkanen tarafindan satin alinmistir. Bir kadin tara-
findan kurulan sirket yine bir kadinin elleriyle zirveye taginacaktir.
Karakteristik Marimekko tarzini koruyarak sadece 6nceki desen-
lerin ve tasarimlarin sunulmasiyla degil; yeni desenler, yeni giysi
koleksiyonlari, yeni magazalar ve genis bir yelpazesi olan aksesuar
uretimiyle neredeyse kiillerinden dogmustur. 2007 yilinda Mika
Thamuotila Marimekkonun hisselerin ¢ogunlugunu satin alarak
yOnetimin bagina gecmistir.

3. Sonug¢

Fin basku tekstillerini marka olarak diinya tanitan Marimekko, Fin
yasam tarzinin semboliidiir; hem kent hem de kirsal yagamin tadi-
n1 ¢ikarmamizi saglayan tasarimlariyla dogdugu topraklarm kim-
ligini korumustur. Savag sonrasi yasanan hammadde kithigina bu-
lunan yaratic1 ¢oztimlemelerle 1973 yilina kadar el baskil: tekstiller
iretmeye devam etmistir. Hatta film baskidaki hatalar orijinal ola-
rak devam ettirilmis ve bir kimlik haline déntigtiriilmastir. Yeniyi
arayan ellerde ucuz pamuklu ¢arsaf bezi ile Paris ‘haute couturene
rakip olabilecek kadin: dzgiirlestiren egsiz bir imaj yaratmiglardir.
Marimekko firmasinin en biiylik basarist ise farkli tasarimcilarla
galigmasina ragmen markanin stilini korumasidir. Bu da Armi
Ratia'nin hedef kitlesini net ¢izgilerle belirlemis olmasinin sonu-
cudur. Marimekkonun yeniligi ve yaraticilig1 sadece tekstil tasari-
mini degil dénemine gore yeni ve bagimsiz bir yasam tarzim tekstil
malzemesiyle ifade etmesinde gizlidir.
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